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This November, Pennsylvania voters
will go to the polls to elect a new

g o v e r n o r. The leading candidates are
Mike Fisher (R) and Ed Rendell (D).

Putting aside partisan politics, many
have asked which candidate supports
the retail industry in Pennsylvania?
First, some background information.

Mike Fisher is a former Assistant
District Attorney from Allegheny County,
who was elected to the state House of
Representatives in 1974. In 1980, he
was elected to the state Senate, where
he held the leadership position of Majority
Whip. In 1996, he was elected Attorney
General of the Commonwealth of
Pennsylvania, and re-elected in 2000.

As a member of the state House,
state Senate and as Attorney General,
Mike Fisher has been very supportive of
the retail industry.  He has consistantly
supported the PRA‘s position on issues
such as minimum wage, mandated
employee benefits, interest rates on
retail credit cards, telemarketing regula-
tions, item pricing, shoplifting legisla-
tion and debt collection to mention a
f e w.  Under his direction as Attorney
General, the Bureau of Consumer Pro-
tection has treated retailers very fairly
when addressing consumer complaints.

From 1992 through 1999, Ed Ren-
dell served as Mayor of the city of
Philadelphia. Prior to that, Mr. Rendell

was elected District Attorney of the city
of Philadelphia for two terms from 1978
through 1985.

Among his many accomplishments
as Mayor, Mr. Rendell eliminated a
$250 million deficit; balanced the city‘s
budget, and generated budget surpluses;
reduced business and income taxes;
implemented new revenue-generating
initiatives and improved services to the
City‘s neighborhood s . M r. Rendell
served as the General Chair of the
Democratic National Committee ( D N C )
during the 2000 Presidential Election.
As such, he was chief spokesperson and
fundraiser for the Democratic Party
nationwide.

Mr. Rendell is a partner at Ballard
Spahr Andrews & Ingersoll, LLP. He
also teaches two government and poli-
tics courses at the University of Pennsyl-
vania and remains active in the commu-
nity through membership on a varity of
boards. Mr. Rendell has recognized the
importance of the retailing industry to
the overall economy, but has no real
track record of support. However, he
does not support raising Pennsylvania‘s
minimum wage above the federal level.

Again, Mike Fisher does have a strong
record of supporting the retail industry.
The PRA has a strong working relation-
ship with him.  He has proposed cutting
business taxes and continuing PA’s  “Tax

Free P.C.” weeks as Governor.
Mike Fisher was recently endorsed

for governor by Pennsylvanians for
Effective Government (PEG). PEG is
an organization that supports candi-
dates for the General Assembly that are
pro-business. This is the first time PEG
has endorsed a candidate for governor.

Mr. Rendell is support by the AFL-
CIO, teachers‘ union (PSEA) and oth-
er unions and pro-labor groups.

The PRA has not yet endorsed either
candidate. However, we would like to
hear from our members. Please contact
the PRA offices at 1-800-727-3824 with
your preference as to who you think
should be our next Governor.

FISHER VS. RENDELL:
WHO WILL BE BEST FOR PA RETAILERS?

Retailer Express Lane
6  i t e m s  o r  l es s  f o r  f as t  c he c k -

o u t !

As the PRA says goodbye to our
first president, we take a look
back at our history.  See page 10.

A re you meeting your h i ri n g
n e e d s? Find out here what yo u
can do to be sure you get th e
“right” people. Page 6.

Find out what the PRA is doing to
s ave you money on Un e mp l oy-
ment Claims. Page 9.

Save money while improving your
Human Resources Department.
See page14.
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D e a n  S h e a f f e r
C h a i r m a n  o f  t h e  B o a r d

Corner

We need your help.  

The PRA’s daily operations are
funded primarily through our mem-
bership fees. These fees pay salary
and benefits for the PRA staff,
mortgage payments for our office in
Harrisburg, telecommunications
and direct mail expenses amongst a
host of others. We are fortunate to
run approximately a  “break even”
budget from year to year.  I would
like to thank all of our members for
their continued involvement and
support.

H o w e v e r, in addition to the
PRA’s daily operations, the Associ-
ation plays another critical role in
ensuring the success of retailing in
Pennsylvania – the administration
of the Pennsylvania Retailers Polit-
ical Action Committee ( P a R PA C ) .
From this fund, our organization is
able to financially support the cam-
paigns of legislators who vote f a v o r-
ably for our industry. The importance
of this fund cannot be overstated.

Without PaRPAC, our organi-

zation would be unable to support
the candidates who support our
industry; our issues would not be
heard in Harrisburg; and, frankly,
our industry would be faced with
regulation and a political climate
that many would find intolerable.
Add to this the fact that other
industries (many with interests
opposed to ours) have formed PACs
with much higher levels of funding,
and it is easy to see why every mem-
ber should actively contribute to
the PAC.

S a d l y, in the last five years,
PaRPAC contributions have come
almost exclusively from board
members and the senior manage-
ment of just a few of our largest
members.  PaRPAC cannot contin-
ue to “compete” with other PACs at
our current level of funding. 

I am therefore requesting that
every member make a contribution
to PaRPAC. The contribution should
be based on the size of your business
and your position within the com-
pany. Contributions must be made
by personal check or credit card.  

In addition to an annual contri-
bution to PaRPAC, you can also
help support the organization (and
have some fun to boot) by joining us
for events such as the recent Golf
Outing and the upcoming Silent
Auction and Legislative Reception.

The easiest way to contribute to 
P a R PAC is to call Karen G o c h e n a u r
at 1-800-PA R E TAIL (1-800-727-
3824) and give her your credit card
number and the amount you would
like to contribute.  Alternatively,
you can complete the form on the
next page and mail it along with
your check to the PRA.

Thank you in advance for your
contribution and your on-going
commitment to the success of
retailing in Pennsylvania.

Published bi-monthly in the interest of a proficient retail industry in the state of Pennsylvania. Opinions expressed by
individuals in The Retailer are not necessarily endorsed by the Pennsylvania Retailers’ Association.

Pennsylvania Retailers’ Association • 224 Pine Street • Harrisburg, PA 17101-1325

(717) 233-7976 • 1-800-PA RETAIL • www.paretailers.org

Chairman of the Board: Dean Sheaffer • President & Publisher: Brian A. Rider •Director of Business Operations:
Karen Gochenaur • Director of Public Affairs & Membership Development, Editor: Stephanie Frederick Johnston
Legislative & Marketing Assistant: Amanda L. Fletcher • Association Counsel: Robert A. Mills, Esq.,
McNees, Wallace & Nurick.

Address all correspondence, pictures, and news articles to the above address. Closing date for news is the 15th of the
month preceding each month’s edition. For information pertaining to advertising, please contact the Editor at the
above address or phone number. The right is reserved to reject any advertising.

Postmaster: Send address changes to the above address.
Printed by Waveline Direct, Inc., Mechanicsburg, PA 17050
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Make A Pact With Your 
Association...

Contribute to your Association’s PAC and open the door to your business’s

future. You can make a difference!  Allow your voice to be heard!  The PRA is

offering you the chance to become involved in the future of retailing in 

Pennsylvania. Get involved and help the PRA to support legislators who 

continually fight for our industry!

Thank You For Your Support!!!
Personal Checks Only - No corporate Checks Accepted

Make Checks Payable to: PaRPAC

Name

Occupation

Store/Company 

Address

City State  Zip Code

Telephone  (       ) Email 

Total Pledge Amount  $ 

Please Choose Your Method of Payment:

Check Enclosed

Charge My Credit Card: Visa or Mastercard

Card # Exp. Date 

This Form May Be Mailed to:

Pennsylvania Retailers’ Political Action Committee (PaRPAC)

224 Pine Street

Harrisburg, PA 17101

Or Faxed to: 717-236-1234

Or You May Call the PRA with Your Credit Card Number at:

717-233-7976 or 800-PA RETAIL (800-727-3824)
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Legislative
P r o f i l e

19 Byberry Avenue

Hatboro, PA 19040

215-674-3755

Fax 215-674-3021

Roy W. Cornell

Counties and has been re-elected
by fellow Republican members as
Majority Policy Chairman three
times since 1996.

As Majority Policy Chairman,
Rep. Cornell is responsible for set-
ting legislative priorities for the
Republican Caucus, developing
the caucus’ positions on major leg-
islative issues, and working with
the Senate, Governor’s Office and
various other departments within
the Commonwealth to coordinate
legislative proposals. Rep. Cornell
also oversees the Member Services
Department, which is responsible
for establishing productive and
effective district office procedures
and policies.

During the 1993-94 Legislative
Session, Rep. Cornell served as
Republican Caucus Secretary.  In
this position he was responsible for
officially recording all Republican
legislative activities and keeping
the Republican Caucus members
informed of the goals of their leg-
islative agenda.  In the 1995-96
Legislative Session Rep. Cornell
served as Majority Chairman of the
House Health and Human Services
Committee. He played a key role in
developing the Republican and
General Assembly’s agenda for
important issues such as welfare
reform, Medicaid, drug/substance
abuse, mental health and violent
crimes, among others.

To date, Rep. Cornell’s accom-
plishments as Policy Chairman include 

U.S. shoppers took advantage of
warm weather and tempting

incentives, and boosted retail sales
in June by a higher-than-expected
1.1 percent. However, consumer
sentiment took a thumping in ear-
ly July as the battered U.S. stock
markets visited levels not seen in
several years.

The bigger than expected increase
in retail sales came after consumers
took a breather in May and sent
retail sales down by 1.1 percent, the
Commerce Department reported
July 12. Many analysts were fore-
casting a 0.7 percent rise for June.
Consumers — whose spending accounts
for two-thirds of all economic activity in
the United States — splurged last
month, snapping up cars, clothes,
electronics and appliances. They
ate out more, too. The 1.1 percent
rise was the largest since April.

Meanwhile, the University of
M i c h i g a n ’s preliminary consumer
sentiment index fell to its lowest
level since November 2001 in July,
down to 86.5 from 92.4 in June,
market sources said.That bucked
economists’ forecasts for a rise to
92.8. Analysts watch sentiment for
clues on whether consumer spend-
ing, which supports about two-
thirds of the economy, will main-
tain its strength.

The preliminary current condi-
tions  index, which tracks  consumers’
views  about their  present financial-
situation, fell to 99.0 in early July 

Representative Roy Cornell has
long been a great friend and

supporter of the PRA.  This year
Rep. Cornell, at the request of the
PRA, sponsored House Bill 2363.
This new law, which went into
effect July 1st, provides for the col-
lection of sales tax on taxable mer-
chandise delivered into the Com-
monwealth. House Bill 2363 was
included as part of the tax package
in the state’s 2002-2003 budget. 

This language also gives the
Department of Revenue the ability
to take action in cases of sales tax
evasion.  Needless to say, this is a
great victory for retailers who com-
pete with out of state vendors ship-
ping big-ticket items into the Com-
monwealth.

Rep. Cornell, first elected to
office in 1978, represents portions
of Montgomery and Philadelphia continued on back page 

June Retail
Sales Jump

continued on back page 

THE FOLLOWING IS EXCERPTED FROM
AN ARTICLE THAT APPEARED ON

MSNBC.COM JULY 12, 2002
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R e g i s t ration Fo rm
T U E S DAY, SEPTEMBER 24, 2 00 2

H a rri s b u rg Hilton & Towe r s , One North 2nd Stre e t , H a rri s b u rg , PA

O ve rnight re s e r vations must be re c e i ved by August 30,2 002 or we cannot

g u a ra n tee rooms or ra tes at the Harri s b u rg Hilton Hotel & Towe r s .

N a m e C o m p a ny

N a m e

A d d r e s s

C i t y S t a t e Z i p

Room Rates for Tu e s d a y, September 24th:    Single Double      
@   $114 . 00 = $

One Night’s Deposit Require d .No ch a rge for eve n t s .

Please Register me/us for the following events:
Tu e s d a y, September 24, 200 2

11:30 a.m. P R AServices, Inc. Board Meeting (Board members Only)

12 : 00 Noon PRA  Awards Luncheon (Association members We l c o m e )
Retailer of the Ye a r, Associate Member of the Year Awa r d s

2 : 00 p.m. Annual Members Meeting (Association Members We l c o m e )
P R ABoard of Directors Meeting

5 : 00 p.m. Joint PRA and Pa R PAC “Silent A u c t i o n” & Reception with hors
u n t i l d’oeuvres and open bar. (Assn Members, invited guests Gov. 

8 : 00 p.m. Mark Sch w e i ker & legislative guests from the PA General 
A s s e m b l y )

TOTA LE N C LOSED (make ch e cks payable to “ P R A”)
o r

Credit Card: MC / Visa / A mEx Card #
(circle one)        

Exp. Date S i g n

As  September approaches, and the leaves
begin to fall, Pennsylvania’s legislature

returns to Harrisburg. This can only mean one
thing — the PRA’s Annual Meeting followed
by the PRA / PaRPAC  Silent  Auction and
R e c e p t i o n .

This  has proven to be one of Harrisburg’s
most popular legislative events as well as an
excellent opportunity for PRA members to net-
work with each other and their state legislators.

I hope that you will join us this year as the
PRA celebrates 70 years of representation. I n
addition to the financial benefits for the associ-
ation and our PAC, it is a night of fun and the
Silent Auction is a great time to find some ter-
rific bargains!

Please fill out the registration form here if
you would like to attend. If you are unable to join
us, I do hope that you will still support us with
donations of merchandise for the Auction. 

I look forward to seeing you there!

7 0 th  Annual  Members h i p
M e eting  and  Legislative
Re c e pt i o n

B r i a n  A .  R i d e r ,  P r e s i d e n t

President’s

Please fill out this form and
return to:

PRA, 224 Pine Street
H a r r i s b u rg , PA 17101

or 
Fax to: 717-236-1234
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Hiring the
“Right”
E m p l o y e e s

THE FOLLOWING ARTICLE
ORIGINALLY APPEARED IN THE

RETAIL MANAGEMENT ADVISOR
JULY-SEPTEMBER 2002

We all wish we had  “perfect”
employees that would stay

with us “forever,” however, except
in rare instances, that is not the
case. Employees leave for many
reasons; they find a better job, or,
if they are not performing as well as
we need them to, we ask them to
leave. No matter what the reason,
when an employee leaves we are
left with the task of finding, hiring
and training a replacement. When
this happens, it is important to
take the time to select the correct
person for the position. Too many
times, retailers are in such a
hurry  to  “fill the position”
that they panic and hire any-
one—whether the person is
right for the job or not.

The need to hire a
new employee always
seems to come at the
least opportune time,
like just before you leave
town for the week or at
the beginning of the holi-
day season. We feel that is
always better to operate
short one person for a
while than it is to hire the
wrong person., spend a lot of
time and effort to try to train
them, and then have them
leave.

Costs
There are costs associated with the
hiring of a new employee.
Some of these costs are:
✔ Owner/executive time to inter-
view, etc.
✔ Personnel search and direct hir-
ing costs
✔ Loss of productivity during new
employee’s training period
✔ Additional supervisory time

If the right person is hired the
above costs can be considered an
investment in the company’s
future. If the wrong person is hired
the above costs can be considered
an expense—and you can antici-
pate going through this process
again in the near future. Either the
new employee will not be satisfied
in the position or you will not be
satisfied and will terminate the
employee.

Employee Profile
How do you find the right type

of person to work in your store?
First you must define exactly

what it is you are looking for
in an employee. What type of
person are you looking for to
work in your store and be a
representative of your busi-
ness? Every individual busi-
ness has its own personality.

Unless the person hired fits
in with company personal-

ity their chances for success
will be limited. Also, although
many retailers tend to think of cus-
tomer contact being limited to
salespeople, all retail employees
have customer contact to some
degree. The person who answers
the phone, carries out a heavy

package for a customer, handles
customer’s charge accounts, etc.is
an important link between the
store and the customer.

Job Descriptions
Written job descriptions are

needed for every position in the
store. When you have a position to
fill, the job description wil be your
guide for determining if the appli-
cant has the skills and the aptitude
to fill the position. A good job
description will give a general
description of the job, list the edu-
cation, experience and personal
qualifications and describe in
details all the specific responsibili-
ties of the position. If you do not
already have written job descrip-
tions now is a good time to start.
Do not wait until you need to fill
an open position as you will then
be too hurried to do a thorough job
preparing the job description.

Screening/Testing
For clerical type positions tests

covering basic math and reasoning
abilities should be utilized. If data
entry is a significant part of the job
responsibility a test using a10-key
adding machine can help deter-
mine their speed and accuracy. If
bookkeeping skills are required, a
simple test to determine their
bookkeeping knowledge should be
administered. For salespeople, give
them a specific scenario (or sever-
al) and ask how they would handle
the situation. These tests should be
part of the preliminary screening
process.

We recommend that the cred-
it history of job applicants be
checked before hiring. The inven-

continued on page 8
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In the wake of September 11,
businesses have seen a downturn

in revenue.  As a result, many busi-
ness owners are choosing to dis-
continue their association affilia-
tions, believing that the cost
outweighs the benefit.

What many business owners do
not realize, is that now is the most
important time to belong to an
association.  Your association offers
a sense of community that has
been lacking in recent years.  It
gives you a network of people in
similar businesses with whom to
socialize and receive guidance.
Additionally, at a time when every
sector of the community is clamor-
ing for attention from the govern-
ment—asking for tax credits,
grants and bail-outs—it is impera-
tive that you receive the represen-
taition you need!

The PRA is the only trade
association in the Commonwealth

that deals exclusively with those
issues that affect the retailing com-
m u n i t y.  Your association is here
for the sole purpose of furthering
your interests.

It is with this in mind that we
have been searching out new
members. The PRA staff works
hard at determining what issues are
most important to our current
members, as well as our prospective
members. For example, we have
gained several new members in
recent months because of our work
on the issue of out of state sales tax
collection.  

Several of our members had
expressed concern over the fact
that they were losing sales to out of
state furniture merchants who
were able to escape paying the PA
state sales tax. This resulted in the
passage of HB 2363, the language
of which was included in the tax
package passed in June.

A Retailing
Community

Marketing

S t e p h a n i e  F r e d e r i c k  J o h n s t o n
D i r e c t o r  o f  P u b l i c  A f f a i r s  a n d
M e m b e r s h i p  D e v e l o p m e n t

We continue to search for addi-
tional issues that are of importance to
you, and to prospective members.
Please contact the Pennsylvania Retail-
ers’ Association office at 717-233-
7976 if you have any issues that you
feel need to be addressed.  We appre-
ciate your input!

CONGRATULATIONS!
To Janie Robins & Trish Greenberg

of Movie Merchants/Tansations
#17 Top Women-Owned Businesses

In Central PA According to 

Central Penn Business Journal

You Make the PRA Proud!
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tory of retail stores has a ready
street value and job applicants who
are in debt beyond their means
represent a security risk. You must
first get the applicant’s permission
before checking their credit histo-
r y. Include permission-granting
language on the job application
form. It is also important to check
their references. Again, you need
to get their permission by includ-
ing language on the job applica-
tion form. It can be difficult to
obtain good information from pri-
or employers because they are con-
cerned about being sued if they
give a bad recommendation. At
the minimum, get their employ-
ment dates and their job title and
duties. Try also to get their rehire
status (to see if they would be will-
ing to hire this applicant again).

We also recommend psycho-
logical testing be done once you
have narowed the field of candi-
dates to two or three. The advan-
tage of this is that expert psycho-
logical testing is non-biased and
can point out strengths and/or
weaknesses that the interviewer
can easily miss in the interview sit-
uation. The candidate may have a
poor presentaion due to being ner-
vous or look like an excellent
prospect due to putting their best
foot forward. A test for employee
honesty and attitudes toward alco-
hol and drug use should also be
included if permitted in your state.

Initial Training
Provide the new employee

with proper training for the job.
This includes a well-defined job
description that states in writing

the expectations and responsibili-
ties of the position so they will
know what is expected of them.
There should be no doubt or
u n c e r t a i n t y. Management must
look at this training period as an
investment in the company’s
future. The more time spent train-
ing new employees in the begin-
ning, the better able they will be to
do the job with a minimum
amount of supervision later.

The company should have a
procedure manual covering all of
the company’s standard work rou-
tines. It must  be as detailed as pos-
sible so it can be used as a training
manual for new employees as well
as a resource manual for all
employees.

On-Going Training
It is not good enough to train

someone, then provide no follow
up. Management must continually
follow up to see that employees are
performing their job properly, and
following the company’s proce-
dures. This lets the employee know
that it is important to follow pro-
cedures and do the job correctly.

It is important to give your
employees an opportunity to
expand their knowledge and
upgrade their skills by providing
on-going training. This is espe-
cially important with selling
positions. This can be accom-
plished through regularly
scheduled sales meeting and
with the use of sales training
materials.

Motivation
To protect your personnel

investment it is important that

employees be motivated to
increase their output. Incentive
compensation plans can be very
effective motivators. To be effec-
tive, incentive compensation must
be basesd on those aspects of the
position over which the employee
has control or influence. For exam-
ple, store manager compensation
can be dependent upon meeting
sales, shrinkage and payroll goals.
Salesperson incentive compensa-
tion should be directly related to
their own sales.

In Conclusion…
The intangible investment you

make in your personnel has greater
potential for future profit than the
tangible investment you have in
inventory or store fixtures. To opti-
mize your employee investment
take time to find that right person
for the job, spend enough time to
properly train them, give them the
tools they need to do the job, and
provide incentive compensation as

a means of moti-
vating them to
increase  prod u c-
t i v i t y.

Hiring... from page 6
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A m a n d a  L .  F l e t c h e r
L egisl at iv e & Market ing Ass istant

Legislatively

During the past year, this coun-
try has found itself in a time of

recession-like economic times
that have resulted in higher rates
of unemployment.  Businesses
small and large have felt the effects
of the sudden impact brought
upon by such a disaster.  It is in
these times that individuals who
are out of work turn to unemploy-
ment compensation benefits
granted to them by their state gov-
ernment.  Unfortunately, some
people abuse these benefits, result-
ing in continued joblessness and
costing businesses millions of dol-
lars annually.  Consequently, it is
important to reform Pennsylva-
nia’s current unemployment com-
pensation benefits in an attempt
to solve this problem.

The recently introd u c e d
House Bill 2728, sponsored by
Representative Stanley Saylor (R-
York), serves to amend the current
Unemployment Compensation
Law to close some of the loopholes
that allow individuals to profit
from the state’s funds.  In essence
this bill would create new qualifi-
cations required to secure com-
pensation as well as adjust the rate
and amount of compensation.  HB
2728 will also expand eligibility to

cover corporate officers whose
businesses close due to disasters.

As the current law stands, it is
possible for injured employees to
collect both disability and unem-
ployment compensation, or dou-
ble-dip.  An employee that is
injured and not able to perform all
the duties in their job description,
but is able to perform “light duty,”
can collect disability compensa-
tion for their injuries as well as
unemployment compensation for
not being able to perform all of
their duties.  In many instances
people are able to collect more
money than they would earn in
their full time position.  In turn,
there is no incentive to speedily
recover and return to work.  Busi-
nesses lose millions of dollars pay-
ing higher unemployment insur-
ance rates, as well as paying
additional workers overtime and
hiring new employees.  In fact,
companies have gone out of busi-
ness as a result of paying extreme-
ly high UC insurance rates.

Many ineligible people have
also found ways to cash in on
unemployment compensation
benefits.  Labor unions have found
ways to coach employees that have
been dismissed to receive benefits

by showing them where the loop-
holes exist in the current law.  This
also costs businesses millions of
dollars.

Rep. Saylor, along with dozens
of other legislators, is striving to
streamline the current Unemploy-
ment Compensation Law to make
it more equitable while allowing
many deserving workers to receive
benefits.  The PRA supports
Unemployment Compensation
Reform in an effort to save mem-
bers thousands of dollars.  If you
would like more information on
unemployment compensation
reform or a copy of this legislation,
please call the PRA office at 717-
233-7976.

PRA Works Toward UC
Reforms

G et 30 Days Free Ad ve rt i s i n g !
Call the PRA Today and Receive 30 Days of FREE 

Classified Advertising on Our Website! 

THIS OFFER IS TOO GOOD TO PASS UP!
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1932 1935 1940 1945 19

September 30,
1932…A group of
leading Pennsylvania
retailers meet at the
Penn Harris Hotel, in
Harrisburg, and take
action to organize the
Pennsylvania Retailers’
Association…The
immediate objective is
to prevent the 1%
State Sales Tax which
had been enacted in
August for a six-month
period.

1933…Association President
(currently referred to as Chair-
man) William H. Hager serves
on a special group of retailers
who confer with President
Franklin D. Roosevelt and Gen-
eral Hugh Johnson on the Retail
Code of Fair Competition.
Under this code, retail employ-
ees are not permitted to work
more than 40 to 48 hours per
week.  Minimum retail wages
were set at $10 to $15 per week.

1935…The PA legisla-
ture almost passes an
amendment to the
Woman’s Hour Law
which would have
reduced the maximum
work week from 54 to 40
hours…They do pass an
amendment to the Child
Labor Law reducing the
maximum work week
from 51 to 44 hours...
The American Retail
Federation is formed and
the PRA becomes one of
the first state associations
to affiliate.

1936…The U.S.
Supreme Court
upholds the newly-
enacted Fair Trade
Acts…Special Leg-
islative sessions are
held to discuss the
idea of PA enacting
a State Unemploy-
ment Compensa-
tion Law.

1939…William
Hager speaks on
NBC on a pro-
gram entitled
“Business Fron-
tiers” sponsored
by the U.S.
Department of
Commerce.

1940…The PRA raises
over $2,000 from member
stores to help pay for the
cost of the “State of PA
Building” at the New York
World’s Fair…The over-
run of France and the
imminent possibility of an
invasion of England casts a
pall over our Annual Con-
vention at the Hotel Her-
shey.

1941…The
State Anti-trade
Diversion Law is
passed after a
hard fight by
retail groups.

1943…Many of the
PRA’s issue dealwith
war-time control mea-
sures.

1945…A new Office of
Price Administration
(OPA) price regulation
requires retailers to set
up elaborate pricing
charts by merchandise
categories…As the war
ends in August,  war-
time regulations are
relaxed or dropped, but
OPA orders remain  in
effect.

1946…On November 9,
all price and wage con-
trols are taken off by
presidential proclama-
tion.

1947…This is a
critical year with
regards to state
taxes…The tax
problems are
solved by the
enactment of the
“Tax Anything”
Law and “Experi-
ence Rating.”

1948…The spread
of the Mercantile
License Tax over
Pennsylvania cities 
a major develop-
ment… The PRA
initiates a survey of
local taxes and assis
local retail groups in
combating this unfa
tax.

The Pennsylvania Retailers’ Association
Celebrates 70th Anniversary!

Time Line of Events During John Means’ Tenure

Founded in 1932, the Pennsylvania Retailers’ Association is  celebrating our 70th Anniversary.  In the last
70 years we have struggled through and have won many battles with the help and guidance of our three Asso-

ciation Presidents, John Means (1932-1968), J. Thomas Weyant (1968-1994) and Brian Rider (1994-Present).
In the upcoming issues of The Pennsylvania Retailer we will take a stroll back in time and look at the events
that marked each president’s tenure.

The presidency of John Means is a lesson in post World War I history. Through the Great Depression, anoth-
er World War, McCarthyism, the merging of the AFL and CIO, the assasination of JFK and the summer of love,
the PRA was a driving force in Pennsylvania’s business climate. Though there have been many changes in your
Association over the years, that has remained constant.

Read on about the presidency of John Means. In our next two issues, we will look at the presidencies of
Thomas Weyant and our current president, Brian Rider.
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1955 1960 1965 1970

951…A
RA delega-
on meets
ith Governor
ine in opposi-
on to the
ales Tax.

953…The 1%
ales Tax, after
eing held up on
nal vote for over 3

months until the
ecessary votes
ould be corralled,
 finally passed but
mited to 2 years.

1955…This year brings the
longest legislative session in
the history of PA, and also
one of the most bitter…The
first fight over the Classified
Income Tax (from 1% to
6%) and the “Manufactur-
ers’ Excise Tax” which
would put a heavy burden
on retailers…The year ends
with tax problems still in
the air.

1956…After much jock-
eying around, the “Selec-
tive” Sales Tax at 3% is
enacted on March 6.

1957…The American
Retail Federation calls in
a committee of retail rep-
resentatives, including
President John Means, to
meet with President
Eisenhower and Vice
President Nixon to
oppose to the Federal
Wage-Hour Law.

1958…The first state minimum
wage order is adopted this year call-
ing for a minimum of 75 cents hourly
in small communities, 85 cents
hourly in middle-sized communities,
and $1.00 hourly in Philadelphia and
Pittsburgh.

1960…The state mini-
mum wage order is
revised, the end result
being an increase to
$1.00 hourly through-
out the state after a
one-year “grace period”
of 90 cents in small
towns.

1963…The state sales tax is
boosted again this year, after
the original proposal to boost
the rate from 4% to 4.5%.

1964…The PRA
actively participates in
the reform of the state
Unemployment Com-
pensation Law. Retail-
ers can then look for-
ward to substantial
savings in their UC
taxes in succeeding
years.

1965…At the midpoint of
this year, the federal Retail
Excise Tax on jewelry, cos-
metics, furs and luggage is
finally repealed… These
taxes had been imposed
during WWII. As this
emergency  has passed, the
PRA urges legislators to
have the taxes removed.

1967…This year marks
the beginning of a new
era in PRA history—
the move from Lancast-
er to the new Harrisburg
office at 234 State
Street... Association
president, John Means,
announces his plans to
retire the following year.

1968…For the first time,
prominent Harrisburg law
firm, McNees, Wallace
and Nurick, is retained by
the PRA on a permanent
basis.  Assistant Executive
Director J. Thomas
Weyant is elected to the
position of President fol-
lowing the retirement of
John Means.

s President

Farewell to the PRA’s First President

John E. Means

As the Pennsylvania Retailers’ Association celebrates our 70th anniversary,
we are also mourning the death of one of our founding members and pres-

idents.  John E. Means, 98, passed away in late May of this year.  John lived an
exceptional life and was well known as a triumphant business advocate.  

After studying law and earning a bachelor’s degree from the University of
Virginia in 1926, John began his career at the Better Business Bureau in Wash-
ington, D.C.  Later that year he relocated to Lancaster, Pennsylvania to aid in
the launch of the local Better Business Bureau.

John joined the newly formed PRA in 1932 as Executive Secretary, and soon
after achieved the title of Executive Vice President (currently referred to as Pres-
ident) and remained in that position until his retirement in 1968.

During his tenure with the PRA, John served as President of the National
Retail Executives Association from1941-42.  In 1957 he served as chairman of
one of three discussion sessions of the annual convention of the National Retail
Dry Goods Association in New York City.  In 1961, he was named to the inter-
im management committee of the American Retail Federation.  Furthermore, in
1964 John was cited by the U.S. Treasury Department for his active support of
the Savings and Bond Program.  He earned this recognition as a result of his ser-
vice as the Pennsylvania coordinator for the National Retail Merchants Free-
dom Bond Campaign. continued on back page 
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HB 85 Privacy Neutral House Commerce & Economic Development Committee 
Provides for customer privacy protection as it relates to a customer and a financial institution.

HB 297 Credit Reporting Oppose House Commerce & Economic Development Committee
Prohibits the communication of credit information to a consumer reporting agency earlier than thirty days after the initial notice to
the customer has been mailed.

HB 298 Register Screens Oppose House Commerce & Economic Development Committee
Requires that cash register screens be visible to the customer, so that items being rung up can be viewed by the purchaser.

HB 334 Tax Package Support Act 23 of 2001
Includes provisions to enact two tax-free PC weeks in the next fiscal year that will include peripheral devices.  It also includes a
change in the law enabling retailers to recover100% of sales tax paid that becomes bad debt.

HB 509 Credit Reporting Oppose House Consumer Affairs Committee
Imposes such proposed safety devices as file blocking, and retail point of sale matching requirements.  These devices could actually enable
identity thieves, would be an extreme financial burden on consumer reporting agencies and would also inconvenience the consumer.

HB 642 Gift Certificates Oppose House Consumer Affairs Committee
Prohibits the imposition of expiration dates on gift certificates.

HB 854 Sales Tax Repeal Support House Finance Committee
Amends the Tax Reform Code to repeal certain provisions imposing sales and use tax on adjustment services, collection services or
credit reporting services.

HB 900 Streamlined Sales Tax Support Senate Rules and Executive Nominations Committee
Provides for multistate sales and use tax administration for electronic commerce.

HB 946 County Sales Tax Oppose House Finance Committee
Authorizes counties to impose a sales and use, personal income or earned income and net profits taxes in instead of occupational
assessment tax currently in place.

HB 993 Tobacco Tax Credit Support Senate Finance Committee
Authorizes a tobacco access control tax credit of up to $900 per year, per license per location.

HB 1047 Digitized Signatures Oppose House Judiciary Committee
Prohibits the collection, storing and distribution of digitized signatures and photographs without the written consent of the persons.

HB 1092 Minimum Wage Oppose House Labor Relations Committee
Provides for a minimum wage increase to $5.65 an hour after April 30, 2001 and to $6.15 an hour after  April 30, 2002.

HB 1118 Late Fees Support Act 44 of 2001
Removes the 59-day waiting period and the $12.00 cap placed on the assessment of late fees. 

HB 1254 Overtime Wages Oppose House Labor Relations Committee
Provides for the payment of overtime wages in the amount of twice the employee’s regular rate for all hours worked in excess of 48 hours in a single workweek.

HB 1690 Paid Family Leave Oppose House Labor Relations Committee
Provides for paid short-term unemployment compensation for any new parent after the birth or adoption of a child.

HB 1787 Local Sales Tax Oppose House Finance Committee
Eliminates the School Property Tax and puts in it’s place an additional sales and use tax and personal income tax.

Bill # S u b j e c t PRA Po s i t i o n S t a t u s

2 0 0 1 - 2 0 0 2  L e g i s l a t i v e  S e s s i o n
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Bill # S u b j e c t PRA Po s i t i o n S t a t u s
HB 1822 Privacy Oppose House Intergovernmental Affairs Committee
Limits access to personal credit information by requiring written consent prior to collecting or producing such information of an individual.

HB 1878 Remote Sales Tax Oppose House Finance Committee
Prohibits the imposition of a tax or fee on remote (internet) sales.

HB 2129 Retail Theft Support Act 33 of 2002
Provides for the offense of unlawful possessing of retail or library theft instruments making it a first degree misdemeanor.

HB 2130 Retail Theft Support Senate Judiciary Committee
Amends crimes to allow for a felony charge of retail theft when the offense is committed against three or more retail stores if the mer-
chandise is valued at $150 or more.

HB 2363 Out of State Sales Tax Support Act 89 of 2002 (Tax Package)
Provides for the collection of sales tax on taxable merchandise purchased outside Pennsylvania.

HB 2457      County Sales Tax Oppose House Finance Committee
HB 2460      County Sales Tax Oppose House Local Government Committee
Authorizes counties and municipalities to impose sales, use, occupancy, personal income or earned income and net profit
taxes and for levying, assessment and collection.

HB 2728      UC Reform Support House Labor Relations Committee
Amends Unemployment Compensation providing for definitions, referral for suitable work, determination of contribu-
tion rate and experience rating.

SB 39 Minimum Wage Oppose Senate Labor & Industry Committee
Provides for the increase of the minimum wage to $6.15 after June 30, 2002.

SB 137 Credit Card Marketing Oppose House Education Committee
Provides for the regulation of credit card marketing on college and university campuses, including registration of marketers,  requiring
marketers to provide credit card debt education and disallowing gifts in exchange for completion of a credit card application.

SB 348 Credit Card Information Watch Senate Cons. Protection & Prof. Licensure Committee
Disallows the printing of a complete credit card number and expiration date on a receipt.

SB 419 Dies, Molds, & Plastic Parts Support Act 78 of 2001
Provides that all rights to a die, mold or form shall revert to the molder after three years unless the customer claims possession prior to
the three year expiration date or another agreement exists in writing.

SB 516 Limited Access to Tobacco Oppose Senate Public Health & Welfare Committee
Prohibits the sale of tobacco products to or by anyone under the age of 21.

SB 788 Wage Garnishment Support Senate Judiciary Committee
Allows for the attachment of wages by judgement creditors and for employers to retain up to 2% of the attachment to compensate for
costs associated with the garnishment.

SB 792 County Sales Tax Oppose Senate FInance Committee
Authorizes counties to impose sales, use, occupancy, personal income or earned income and net profits taxes and empowers municipali-
ties and school districts to require these taxes.

SB 819 County Sales Tax Oppose Senate Finance Committee
Authorizes counties to impose sales and use tax and allows municipalities to impose income taxes and county sales and use taxes.

SB 1095 Credit Reporting Oppose Senate Banking & Insurance Committee
Provides for written consent of the consumer before accessing a credit report and free, immediate annual disclosure to the consumer.
Imposes civil and criminal penalties.

SB 1305 Late Fee Cap Oppose Senate Banking & Insurance Committee
Provides for the assessment of late fees and for notice of increase in late fees.

SB 1376       Joint & Several Liability Support Senate Judiciary Committee
Dealing with all actions brought to recover damages for negligence resulting in death or injury to a  person or property.

SB 1411       Minimum Wage Increase Oppose Senate Labor & Industry Committee
Provides for a minimum wage increase to $5.65 an hour after July 1, 2002, to $6.15 an hour after June 30, 2003 and to
$6.65 an hour after June 30, 2004.
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Make Running Your Business
Easier Than Ever Before 

TAKE ADVANTAGE OF ANOTHER GREAT PRA MEMBER SERVICE!

Enhanceemployee benefits.  Lessen
your workload. Do more for less.

Sounds like a dream come true,
doesn’t it?  Well, it isn’t a dream.
I t ’s a great PRA member service
that can help you focus on running
your business while saving you
money.

Selective HR Solutions is a
Professional Employers Organiza-
tion (PEO). Selective HR provides
client-specific solutions that
relieve the business owner’s time
and energy burdens of payroll
administration, human resources,
employee benefits and a multitude
of issues related to Federal and

State regulatory compliance. Selec-
tive HR enables its clients to be
selective in their choice of services
and insurance products. 

Selective HR, as the co-
employer of record with your com-
pany, will work to reduce your lia-
bility for risk management, labor
law compliance and federal
income, payroll and unemploy-
ment taxes. Incorporated in 1984 as
M odern Employers Inc., Selective
HR was purchased in June 1999 by
Selective Insurance Group, Inc.
(Nasdaq: SIGI) of Branchville, NJ,
that  through its subsidiaries, offers
c u s t o m e r-driven insurance prod-
ucts and services. SIGI has more
than $2.7 billion in total assets and
over $925 million in annual writ-
ten premiums.

Tod a y, Selective HR serves
more than 800 companies and their
employees who live and work across
the United States.

If you believe that your business
can benefit from Selective HR’s ser-
vices,  c o ntact Craig Folkert at 215-
483-6884 or  craig.folkert@selec-
tivehr.com.

Here are just a few of the ser-

vices that Selective HR offers:

Compliance Management - Selec-
tive HR’s staff of professional com-
pliance specialists keep you up to
date on federal and state regulatory
obligations.

Risk Management - Wo r k e r s ’
Compensation, Drug-Free Wo r k-
place and Employment Practices
Liability Insurance.

Human Resources Management
& Support - Recruiting, Hiring,
Resignations, Lay-Offs, Te r m i n a-
tions, Background Screening,
Employee Relations Issues, Wa g e
Reviews, Job Descriptions, Job
Evaluations, Employee Handbooks,
Training Programs and Tu r n o v e r
Analysis.

Employee Benefits Management -
Medical, Dental, Life and Disabili-
ty Insurance Coverage and 401(k). 

Selective HR
Solution’s

Mission
To create flexible, com-

prehensive and inte-

grated risk and busi-

ness management

solutions for busy indi-

viduals and business

decision-makers that

want to focus on other

priorities.

We give yo u
the fre e d o m
to succeed.

“I’m not a Human Resources specialist;
that’s not where my interests lie. So for

me to have somebody take over the
whole HR are is a big help. I still hire. I
still fire. I do everything I always did. I

just don’t have to do the paprework. It’s
freed me up to do my job.”   

- Honey Ecka rd t ,E xe c u t i ve Dire c to r,C h e s a p e a ke Au to Wholesalers Assn.
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WORKERS COMPENSATION
INSURANCE

Competitive rates (71⁄2% -53% OFF
state rates), superior dividend pro-
gram and outstanding service/loss pre-
vention. Call Erv Antoni at (215)
654-0777 or (800) 562-3073.

LOSS PREVENTION & 
SECURITY SERVICES

Investigations, shopping service,
loss prevention seminars, and elec-
tronic monitoring services, now
available through the PRA.
Call Larry Kleider
(800) 234-2613 / (412) 561-3620

CREDIT CARD PROCESSING
High speed, low rate (as low as
1.56%) processing on Visa and
Master Card transactions featuring
daily summary reports. Amex,
MAC, and other debit cards are
also processed. Call Cheryl
Harkins (800) 235-1794 ext.
15296 or (717) 838-9865.

CHECK VERIFICATION 
Protection from bad checks
through one of the largest check
authorization services nationwide.
Discounted service for all PRA
members. Call Cheryl Harkins
(800) 235-1794 ext. 15296 or
(717) 838-9865.

BUSINESS INSURANCE
•Property •Liability
•Crime • Automobile
•Employment Practices
•Disability •Retirement
Call PRA (800) 727-3824.

LEGAL ADVISORY SERVICE
One FREE legal consultation per
year with PRA counsel on issues
relating to your business.
Call McNees, Wallace, & Nurick,
Bob Mills (717) 232-8000.

FREIGHT SAVINGS
•Small package discount programs
available.
•Less Than Truckload & Truckload.
•NO VOLUME REQUIREMENTS
•Discounts apply to inbound, out-
bound, & third party (drop)
shipments. Call Carmen Littel at
(207)-622-3099. Identify yourself
as a PRA member.

CREDIT UNION SERVICES
An excellent NO COST benefit
for your employees or yourself. No
charge checking, higher interest on
savings, and low rate loans avail-
able. 24 hour access to your money.
Call Pennsylvania Central Feder-
al Credit Union (800) 356-3875.

ACCOUNTING ADVISORY 
One FREE consultation per year,
by PRA auditing firm, related to
taxation, buying, selling a business,
cost containment and other
accounting needs. Call Lewis &
Associates, P.C., George Lewis
(717) 238-5555.

PROFESSIONAL EMPLOYER
ORGANIZATION

Client-specific solutions that relieve
the business owner’s time and energy
burdens of payroll administration,
human resources, employee benefits
and the multitude of liabilities related
with Federal and State regulatory com-
pliance.
Areas of expertise
• Risk Management
• Human Resources Management &
Support
• Employee Benefits Management
• Administrative Services
Contact Craig Folkert at (215) 483-
6884 or craig.folker@selectivehr.com

MEMBER SERV I C E S
A Guide To Your Benefits Of Being A Member
Take Advantage Of As Many As Possible. Membership Pays!

HEALTHCARE SERVICES
High quality group benefits products
from leading providers. Group Benefits
Systems (GBS) delivers products to
help employers remain competitive in
the benefits marketplace. Group, Sole
Proprietor, and Individual products
available. Call Larry Brogan of GBS at
800-327-9565 for more information.
Identify yourself as a PRA member.

TELECOMMUNICATIONS
SERVICES

Improve the way your business
communicates through innovative
technologies, consultative service,
and comprehensive product offer-
ings. ATX Telecommunications
can simplify your communications
through:
Consolidated Billing For:
• Local (10% discount)
• Long distance

(intrastate - $.07/minute,
interstate - $.08/minute)

• Paging • Internet access 
• Cellular • Calling cards
• Toll-free service
Excellent long distance rates as
well as discounted local service
Call ATX Telecommunications at
(800)-220-2892. Identify yourself
as a PRA member.

RETAILING CONSULTANT
Put 20 years of retail experience to
work for you!
• Customer Service and Sales Training
• Mystery Shopper Service
• Customized Mystery Shopper Programs
• Keynotes/Seminars/Workshops
• Behavioral Assessment Tools
Contact Anne Obarski of Merchan-
dise Concepts at (724) 941-4149 or
anne@merchandiseconcepts.com or
visit her website at www.merchandis-
econcepts.com
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committee review and legislative
recommendations in areas of crime,
health care, aging, w o m e n ’s issues,
underage drinking, school violence,
patient safety and workforce d e v e l-
opment. Since his election, he has co-
sponsored over 2,500 pieces of legis-
lation.  During the past several
sessions, a review of his record indi-
cates that approximately 85 percent
of his co-sponsored bills have been
enacted into law.  Additional leg-
islative accomplishments include
his sponsorship of legislation to
reduce the personal income and cor-
porate net income taxes.

Rep. Cornell has two daughters
and four grandchildren.  He cur-
rently lives in Hatboro where he is
actively involved in many commu-
nity associations and organizations.

from 99.5 in June. The expectations
index, which measures attitudes about
the 12 months ahead, plunged to 78.5
in early July from 87.9 in June.

So far, consumer spending has
remained strong. The report fol-
lowed news from the Commerce
Department that retail sales across
the nation rose 1.1 percent in June,
reversing a similar drop in May.

At clothing stores, sales rose 2
percent in June, after dropping by
2.1 percent the month before. That
was the largest increase since December.
Electronics and appliances stores saw
sales go up by 0.8 percent, on top of
a 1.5 percent advance in May.

General merchandise stores,
including department stores, report-
ed a 1.1 percent increase in sales in
June, compared with a 0.8 percent
decline in May. 

After John’s retirement from the
PRA, he gained spare time to enjoy
other passions, such as golf and trav-
eling.  Although John concentrated
on favorite pastimes and his family
in his retirement, he remained
active in the American Business
Club, the Lancaster Country Club
and the Lancaster County Histori-
cal Society.

John E. Means will be immense-
ly missed by many.  We respect and
revere the success that John
obtained during his lifetime.  John is
and will always be a key figure in the
history of the PRA.  We hope to
continue in the tradition of accom-
plishment and victory, following in
the footsteps of one of our great
leaders.

Means... 
from page 11

Cornell... 
from page 4

June Sales... 
from page 4


